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OPINION

When Hubert Humphrey arrived in the U.S. Senate in
January 1949, the 37-year-old didn’t exactly take the
place by storm. As James Traub relates in his compel-

ling biography, “True Believer: Hubert Humphrey’s Quest for a
More Just America,” the Minnesota Democrat—with his liber-
alism on his sleeve and his open hostility to the chamber’s
Southern oligarchs—struck some colleagues as “a self-
righteous ideologue and pedant who didn’t know when to sit
down and shut up.” Humphrey later recalled that he had
never “felt so unwanted.”

Then in stepped Lyndon Johnson, also a Senate freshman
but a veteran of the House and a virtuoso legislator. “God-
damn it, Hubert,” admonished Johnson, “why can’t you be
something but a gramophone for the NAACP? . . . You’re
spending so much time making speeches that there is no time

left to get anything done.”
Johnson later offered to

work with Humphrey while
continuing to shun the Senate’s
other “bomb throwers,” as
Johnson called firebrand liber-
als. Thus began Humphrey’s
senatorial education and his
understanding that, as Mr.
Traub writes, social relation-
ships, not ideological convic-
tions, were the coin of the Sen-
ate’s realm.

The liberal credo remained a
fundamental element of Hum-
phrey’s persona, though, and his
career was marked by a constant

struggle to mesh his convictions with legislative compromises
and the imperatives of presidential ambition. That delicate
byplay forms a significant leitmotif in Mr. Traub’s narrative of
an irrepressible politician rising from boyhood poverty to his
eventual status as what the author calls “the incarnation of
mid-twentieth-century American liberalism.”

Mr. Traub, a journalist and author whose books include
biographies of John Quincy Adams and Judah Benjamin, has
rendered here a sensitive, vivid and sometimes poignant por-
trait of a political crusader who thrived with progressivism
but saw his presidential dreams dashed as his brand of poli-
tics “abruptly lost its appeal to the majority of Americans.”

Humphrey grew up in Doland, S.D., where his father was
the local pharmacist and where young Hubert developed an
idealized sense of small-town America as the national
essence. There was no cynicism in the Humphrey household
but plenty of political passion. The father’s hero was the
feisty prairie populist William Jennings Bryan, and young
Hubert tapped into his vein of civic regard for the poor and
disadvantaged.

That populist spirit intensified when America’s agricultural
economy collapsed in the 1920s and masses of farmers lost
their holdings to local banks that were themselves in precari-
ous straits. When the Humphrey home was repossessed, the
family moved into far more modest rental quarters, and
young Hubert augmented the family income by selling news-
papers and performing odd jobs. “I never had a day I didn’t
work,” he recalled.

He followed his father into the pharmacy business and
later pursued an academic career in Louisiana and Minnesota.
But he soon gravitated toward politics and excelled instantly.
His “furious energies,” writes Mr. Traub, “burst forth in a kind
of frenzy, a fervent mixture of patriotic ardor, personal ambi-
tion, and sheer metabolism.” Wherever he went, he attacked
the status quo and spun out visions of civic improvement.

As the mayor of Minneapolis in the mid-1940s, he smashed
entrenched organized-crime interests and joined Eleanor Roo-
sevelt, Arthur Schlesinger Jr. and others in founding Ameri-
cans for Democratic Action, a leading voice for anticommunist
liberalism. Humphrey led the way toward a fusion of Minne-
sota Democrats and the state’s Farmer-Labor Party to upend
the Republicans’ longtime state dominance. But when the new
party fell under the sway of communists, Humphrey led a
campaign to purge it of such unwelcome ideologues.

The cleansed party became the state’s most powerful polit-
ical force and the vehicle for Humphrey’s triumphant 1948
senatorial campaign, waged while he also led his party in suc-
cessfully fighting for a strong civil-rights platform at that
year’s National Democratic Convention. Humphrey’s fiery 10-
minute oration there helped cement his image as a rising star
of the American left. Indeed, it was in the area of civil
rights—“the great unfinished business of the Democratic
Party,” as Mr. Traub writes—that Humphrey’s most passionate
convictions meshed most impressively with the parliamentary
skills he would hone at Lyndon Johnson’s elbow.

In fact it was Johnson, after becoming president and a fer-
vent advocate of a strong 1964 civil-rights bill, who insisted
that Humphrey serve as Senate floor manager for the land-
mark legislation. The senator from Minnesota adroitly busted
up a Southern filibuster, aligned himself with Republican
moderates and ushered the legislation into the statute books.
It was, writes Mr. Traub, “the great legislative achievement of
Humphrey’s life.”

It also was the zenith of his career. As vice president dur-
ing Johnson’s 1965-69 term, with the Vietnam War increas-
ingly looking like a fiasco, Humphrey was subjected to endless
public humiliations from a president who wouldn’t counte-
nance even the most measured and cautious words of warn-
ing. Urban and antiwar riots undermined the Democrats’
political standing in much of the country. Humphrey’s 1968
and 1972 presidential bids ended in defeat. On top of that, the
youth counterculture seemed to single him out with particular
venom for trading his maverick audacity for establishment
caution. As Mr. Traub puts it: “The habits of small-town
America in 1930 made him a figure of ridicule in 1968.”

Along the way, Humphrey placed himself at the vanguard
of policymaking in a wide range of areas, including civil
rights, voting rights, job training, urban development, welfare
expansion and school funding. While the liberal impulse was
to keep going, granting the federal government still greater
increments of power to bolster the welfare state, the Ameri-
can people said no and gave the country Richard Nixon and
Ronald Reagan. Hubert Humphrey was a man of his time dur-
ing the heyday of American liberalism—and faded inevitably
when it died.

Mr. Merry is the author, most recently, of “President McKinley:
Architect of the American Century.”

Hubert Humphrey’s political ambitions were
dashed as his brand of politics abruptly lost
its appeal to the majority of Americans.

Craving a
bundle of ca-
ble channels
whose only
commonal-
ity is that,
sometimes,
they might
host a sport-
ing event
you want to
watch?

That’s what Disney, Fox
and Warner Brothers Discov-
ery are getting together to of-
fer, a bundle of channels that
occasionally feature sports.
Call it a dog’s breakfast of a
cable bundle, including the
all-sports channel ESPN, plus
your local Fox and ABC affili-
ates, which sometimes show a
ballgame or racing event
when they aren’t showing lo-
cal news, soaps or “The Simp-
sons.” Included too: the cable
mainstays TBS and TNT with
their holiday “Star Wars”
marathons and “Big Bang
Theory” reruns, though each
also occasionally shows a
baseball, basketball or Nascar
event.

In other words, a bunch of
victims of cable’s decline try-
ing to get paid for their ex-
pensive sports contracts. A
gimmicky cable replacement
app, it won’t solve the real
problem of sports fans: how to
get the contests they want. It
won’t solve the problem faced
by the sports leagues: how to
package their content for opti-
mal fan viewing and revenue.

New Sports App Won’t Last Long
Maybe one day our per-

sonal AI negotiating agents
will solve these problems. In
the meantime, if the new
app’s September launch even
comes off, its half-life will be
measured in years at most for
reasons I will get to. And first
it will have to survive the law-
yers and regulators because of
the way it plays fast and loose
with the underlying distribu-
tion and content deals its pro-
moters signed in the cable
era.

But the app is also an op-
tion that some consumers
may find useful, at least for a
while. For its key organizer,
Disney, the announcement is
being taken as a sign that Dis-
ney’s stock may be done re-
pricing itself for the death of
cable. Punished shareholders
can perhaps begin to hope for
growth again.

The same week saw review-
ers finding fault with the
clunkiness and questionable
usability of Apple’s new Vision
Pro headset—in fact, every-
thing but its sound and pic-
ture quality.

The week also saw the cog-
noscenti savoring a new in-
sight from Mark Zuckerberg.
As foreshadowed in a column
last year, Mr. Zuckerberg now
sees the metaverse primarily
as a venue for interacting not
with real people but with arti-
ficial intelligence.

The future is coming into
view, and it will be a melding
of entertainment, artificial in-

telligence and e-commerce,
which brings us to the first
reason the new app has a min-
imal life expectancy. With its
divided parentage and broad-
cast orientation, it will be
hard-pressed to support
sports betting, which all now
see as a test case of interac-
tive home entertainment.

Even family-friendly Disney
has made its peace with sports
wagering as a way to get
young consumers who are al-

ready addicted to social media
and videogames to pay atten-
tion to three-hour sports con-
tests and their associated com-
mercials. Disney just took a
$1.5 billion stake in Epic
Games, of “Fortnite” fame.
Next time CEO Bob Iger strikes
a deal for a Taylor Swift con-
cert film, expect it to be of-
fered in interactive form, so
subscribers can wander virtu-
ally backstage and get beat up
by Ms. Swift’s bodyguards.

Not only is the new sports
app poorly suited for interac-
tivity, however, it’s also
doomed because its underly-
ing sports rights will immedi-
ately begin expiring, starting
this year with the NBA. The

new “sports” app will offer
less and less sports unless its
backers are ready to outbid
Apple, Amazon, YouTube
and—gulp—Disney’s own
forthcoming and franchise-re-
defining ESPN app. In turn, its
customers will find that what
they’re increasingly paying for
is “Simpsons” reruns.

Last week’s media sensa-
tion was hard to justify. At
best, the new app is a stopgap
to corral some of the sports
fans fleeing cable. Then again,
the real strategy may lie else-
where. Sports was once the
glue that held together the ca-
ble package. Now sports is
prized streaming content be-
cause it can’t be binged. You
have to wait for the game;
baseball season ends, but
football season begins, etc.

Expect the new app
quickly to be bundled with
Disney’s marquee streaming
property, Disney+. Expect it
to be bundled with Warner’s
Max (formerly HBO). The
mission: reduce deadly
“churn,” or customers con-
stantly signing up for and
dropping the subscription
services that old Hollywood
is betting its future on.

Survival is the name of the
game vs. industry leader Net-
flix. If their expiring sports
rights can help stabilize their
streaming revenues and sub-
scriber acquisition costs for
the next couple of years, that
might be justification enough
for the dog’s breakfast app.

But the gambit will
pay off if it helps old
Hollywood stem its
streaming losses.

BUSINESS
WORLD
By Holman W.
Jenkins, Jr.

Judging from
recent media
chatter, the
2024 presi-
dential elec-
tion boils
down to a
contest be-
tween creep-
ing dementia
and raging
psychopathy.

But something larger is at
stake—the future of the West.

President Biden believes
that the security of Europe de-
pends on halting Vladimir Pu-
tin’s aggression against
Ukraine. Donald Trump is in-
different at best to Ukraine’s
fate. Mr. Biden believes that
the North Atlantic Treaty Or-
ganization is the linchpin of
American and European secu-
rity, while Mr. Trump sees it
as welfare for wealthy coun-
tries that should be able to de-
fend themselves.

Last fall, congressional Re-
publicans insisted on linking
continued aid for Ukraine to
policy changes, secured by
legislation, at the southern
border. After laboring for four
months, Senate negotiators
produced a bill to do this,
which earned a thumbs-down
from Mr. Trump and was
killed in less than four days.
The former president wants an
issue, not a solution. Although
the Senate recently approved
aid for Ukraine by a bipartisan
70-29 vote, the bill, which con-
tains no border reforms, faces
dim prospects in the House.

Let’s be clear about the
consequences of failing to re-
new aid for Kyiv. Ukrainian

Trump Thinks NATO Is Optional
troops are running out of vital
military supplies. Along the
front, Russian forces are now
firing artillery shells at five to
10 times the rate the Ukraini-
ans can. Ukrainian forces are
so short of ammunition that
they are being told to save
their fire for large contingents
of Russian attackers, allowing
smaller groups to advance.
Air-defense systems are being
depleted, exposing urban civil-
ians to Russian drones and
missiles. The Russians are
slowly degrading Ukrainian
defenses in and around the
front-line cities of Avdiivka
and Kupyansk.

Michael Kofman, a Russia
expert at the Carnegie Endow-
ment for International Peace,
says that without additional
American aid, the Ukrainians
could hold out for part of
2024 at most, after which
“they will start to lose slowly.”

Writing recently in the
Journal, German Chancellor
Olaf Scholz declared that a
Russian victory in Ukraine
would “dramatically change
the face of Europe” and “deal
a severe blow to the liberal
world order” by providing a
blueprint for other authoritar-
ian leaders who are contem-
plating forcible seizures of
territory. Mr. Scholz empha-
sized Europe’s financial and
military contributions to
Ukraine’s defense but also
stressed—rightly—that the
commitment to Ukraine must
remain firm on both sides of
the Atlantic.

Europe can dig deeper, but
it can’t fill the military gap
that the end of American aid

would create. Since the end of
the Cold War, European coun-
tries have shrunk their armed
forces and dismantled their
defense-industrial base. Euro-
pean leaders have acknowl-
edged that they won’t meet
their target of producing a
million 155mm artillery shells
for Ukraine by March. Even
though the U.S. has allowed its
own military production ca-
pacities to weaken, the U.S. is
still the indispensable nation
when it comes to weapons.

This is why Mr. Trump’s re-
cent comments are ringing
alarm bells throughout Eu-
rope. Speaking of NATO coun-
tries that haven’t yet met the
target of spending 2% of their
gross domestic product on de-
fense, he said, “No, I would
not protect you” against the
Russians. “I would encourage
them to do whatever the hell
they want.”

Jens Stoltenberg, NATO’s
secretary-general, issued a
firm but measured response:
“Any suggestion that allies
will not defend each other un-
dermines all of our security,
including that of the U.S., and
puts American and European
soldiers at increased risk.” He
said he was confident that
whoever wins the November
election, the U.S. will remain a

“strong and committed NATO
ally.”

Other European leaders are
less confident. Norbert Rött-
gen, a leading defense voice in
Germany’s Parliament, said ev-
eryone should watch the video
of Mr. Trump’s statement to
understand that “Europe may
soon have no choice but to de-
fend itself.” Left unstated was
the harsh reality that at pres-
ent Europe can’t do so, and
becoming self-sufficient would
take time and wrenching re-
ductions in the Continent’s so-
cial programs. An abrupt shift
in American policy would cre-
ate crises across Europe.

I assume that after serving
as president for four years,
Mr. Trump is aware of Article
5 of NATO’s founding charter,
which states that an armed at-
tack against a NATO member
“shall be considered an attack
against them all.” But he
doesn’t seem to care. For him,
the charter is just a piece of
paper. He will defend NATO
members against attack only if
he deems them worthy and
only if he calculates it to be in
America’s self-interest.

For Mr. Biden, NATO is a
solemn compact based on
common interests and shared
values. For Mr. Trump, it’s a
financial transaction. He
doesn’t regard Europe’s de-
fense as a vital American in-
terest. If he is elected to a sec-
ond term, we will find out
whether “America First”
means “America Alone.” This
is one of many reasons the
choice Americans will make in
November is much more than
a clash of personalities.

Biden doesn’t, and
that makes the 2024
election more than a
clash of personalities.

POLITICS
& IDEAS
By William
A. Galston

Reagan’s Free-Market Moon Shot

Y ou’ve probably heard of
John F. Kennedy’s 1962
“moon shot” speech, but

perhaps not Ronald Reagan’s
equally visionary 1984 speech
in which he predicted a great
future for private space travel.

After the moon-landing suc-
cesses, American space travel
no longer made such rapid
progress. It became clear that
the state was too sluggish to
overcome the next big chal-
lenges. Thus Reagan, in his ra-
dio address that Jan. 28,
promised “to encourage Amer-
ican industry to move quickly
and decisively into space.”

“Obstacles to private-sector
space activities will be re-
moved, and we’ll take appro-
priate steps to spur private
enterprise in space,” he said.
“We expect space-related in-
vestments to grow quickly in
future years, creating many
new jobs and greater prosper-
ity for all Americans. Compa-
nies interested in putting pay-
loads into space, for example,
should have ready access to
private sector launch services.
. . . So, we’re going to bring
into play America’s greatest

asset—the vitality of our free
enterprise system.”

That October he signed the
Commercial Space Launch Act,
which enabled private enter-
prises to commercialize space
and space technology.

Thanks to visionaries like
Peter Marquez, Reagan’s vi-
sion became a reality. Mr.
Marquez was the National Se-
curity Council’s director of
space policy for both the

George W. Bush and Obama
administrations. “When I was
writing the National Space
Policy,” Mr. Marquez said, “I
kept a copy of Reagan’s first
space policy on my desk. It
emphasized what commercial
industry could do. Since then,
we had gone away from all
these things that were suppos-
edly hard and fast rules of the
American ethos: trust indus-
try, trust capitalism, trust

technology. In 2010, I didn’t
think I was doing anything
revolutionary. I was just going
back in time to the 1980s.”

In recent decades, unfortu-
nately, the trend in the U.S.
and many other countries has
been toward less capitalism

and more government, which
increasingly restricts freedom
of entrepreneurship through
regulations. But in the space
industry things have gone in
the other direction. More and
more private companies are
dominating space travel, led

by Elon Musk’s SpaceX. There
are now thousands of private
companies in the global space
sector. According to the latest
space investment quarterly re-
port from venture-capital firm
Space Capital, over the past 10
years, investors have poured
$298 billion into 1,832 unique
space companies. In his book
“The Space Economy,” Space
Capital’s founder, Chad Ander-
son, predicts: “The Space
Economy is on track to be-
coming the dominant source
of growth across the global
economy.”

The first people on Mars
likely will be sent by private
companies, not government
space agencies. Reagan was
right that the future of the
space economy lies in the free
enterprise system. He doubt-
less would be proud of Mr.
Musk and other American pio-
neers for showing that capital-
ism isn’t the problem but the
solution, on Earth and in
space.

Mr. Zitelmann is author of
“The Power of Capitalism,”
“In Defense of Capitalism,”
and “How Nations Escape
Poverty.”

By Rainer Zitelmann

In 1984 he foresaw the
space economy, which
has overshadowed
the space program.

A SpaceX Falcon 9 rocket.
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